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Director of Marke-ng & Communica-ons 
 

Job Summary 
 

The Director of Marke/ng & Communica/ons is responsible for leading and execu/ng all 
marke/ng, communica/ons, adver/sing, branding, and public rela/ons efforts for the 
Venice Ins/tute for Performing Arts Management (VIPAM), including the Venice 
Performing Arts Center (VPAC) and Venice Community Center (VCC). This is a highly visible 
and hands-on leadership posi/on that combines strategic planning with day-to-day 
execu/on.  This posi/on is responsible for increasing aIendance, /cket sales, community 
engagement, and overall awareness of VIPAM’s programs, performances and facili/es. 
 

The ideal candidate is a crea/ve and resourceful marketer who can develop strategy, 
create compelling content, design marke/ng materials, manage digital plaKorms, and tell 
VIPAM’s story across mul/ple channels.  This posi/on is best suited for someone who 
enjoys working in a mission-driven arts organiza/on, thrives in a fast-paced environment, 
and takes ownership of projects from concept to comple/on. 
 
 

Du,es and Responsibili,es 
 
 

  Marke&ng & Communica&ons 
• Develop and implement comprehensive marke/ng and communica/ons plans for 
VIPAM. 
• Create and adhere to an approved annual marke/ng budget, while maximizing impact 
through cost-effec/ve marke/ng strategies. 
• Develop and maintain a consistent brand iden/ty and messaging across all 
organiza/onal communica/ons. 
• Serve as the primary point of contact for media rela/ons, marke/ng ini/a/ves, and 
public communica/ons 
 
 
 
 
 
 
 

  

THE BOARD   
 

Michael Hartley, 
President   

 
Bonnie Hartley, 

Secretary/Treasurer 
 

Tom Edwards 
 

Peter Fazio 
 

Bea Holt 
 

Bob Klingbeil 
 

Joy Satterlee 
 

MANAGEMENT 
 

Derek Blankenship 
Executive Director 

 
Jon DeVries 

Director of Development 
 

David Hershey 
Director of Artistic 

Operations 
 

Erin Blankenship 
Director of Academic & 
Administrative Services 

 
Eli Jason 

Director of Community 
Outreach 

 
Joel Smith 

Technical Director 
 

Sam Hammonds 
Production Assistant 

 
Carol Brown 

Assistant to the Director 
 

Lauren Maturo 
Box Office Assistant 
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Crea&ve Content & Design 
 

• Create high-quality marke/ng materials including digital adver/sements, social media 
graphics, brochures, playbills, posters, signage, presenta/ons, and promo/onal materials. 

• Experience crea/ng marke/ng materials using graphic design and content crea/on soQware 
such as Adobe Crea/ve Suite, Canva, or similar plaKorms. 

• Create engaging wriIen content for websites, email campaigns, social media, press releases, 
and promo/onal publica/ons such as newspaper and magazines. 

• Ensure all marke/ng assets reflect VIPAM’s brand standards and mission. 
 
 
 

  Digital Marke&ng 
 

• Manage and maintain the content for VIPAM website(s) 
• Develop and execute social media strategies across mul/ple plaKorms. 
• Manage email marke/ng campaigns and audience communica/ons 
• Monitor digital analy/cs and adjust campaigns to maximize engagement, aIendance, and 

conversions. 
• Maintain content calendars and coordinate marke/ng campaigns across all communica/on 

channels. 
 
 
 

  Audience Development & Revenue Genera&ons 
 

• Collaborate with box office and administra/ve staff to drive /cket sales and aIendance. 
• Develop marke/ng ini/a/ves to support performances, educa/onal programming, rentals, 

community events, and special projects. 
• Promote venue rental opportuni/es at VPAC and VCC to increase earned revenue. 
• Iden/fy new audiences and develop strategies to expand VIPAM’s reach throughout the region 
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Qualifica(ons 
 

• Bachelor’s degree in marke/ng, communica/ons, graphic design, public rela/ons, arts 
administra/on, or a related field preferred.   

• Minimum of 3 years of professional marke/ng and communica/ons experience. 
• Demonstrated experience crea/ng professional marke/ng materials using graphic design and 

content crea/on soQware such as Adobe Crea/ve Suite, Canva, Photoshop, InDesign, Premiere 
Pro, or similar plaKorms. 

• Strong wri/ng, edi/ng, visual storytelling, and content crea/on skills. 
• Experience managing websites, email marke/ng plaKorms, and social media channels. 
• Ability to independently manage mul/ple projects and deadlines in a fast-paced environment. 
• Experience with photography, videography, and basic video edi/ng preferred. 
• Strong organiza/onal, interpersonal, and communica/on skills. 
• Passion for the arts, community engagement, and nonprofit mission-driven work. 
• The ideal candidate will demonstrate strengths in several of these areas and a willingness to 

con/nue developing exper/se across the full spectrum of marke/ng and communica/ons 
func/ons. 

 

Compensa(on, Benefits and Other Informa(on 
 

• Salary range: $55,000 - $65,000 annually, depending on experience. 
• Health, vision and dental insurance.  
• Full-/me posi/on in Venice, Florida. 
• Must be available for some evenings and weekends during performance seasons, major 

events, and special programs. 
• Opportunity to lead and shape the marke/ng vision for two of Venice’s premier community 

venues. 
 
 

About VIPAM 
 

The Venice Ins+tute for Performing Arts Management (VIPAM) is a nonprofit 501(c)(3) organiza-on whose 
mission is to sustain the arts through innova-ve educa-on programs and inspire Venice and its surrounding 
communi-es with first-class entertainment, events, and experiences. VIPAM operates the Venice Performing 
Arts Center and will assume management of the Venice Community Center in October 2026. Through high-
quality produc-ons, community programming, and our Appren-ceship Program, VIPAM is commiJed to 
developing the next genera-on of arts professionals while enriching the cultural life of our community. 
 
 

To Apply:  Please submit your resume and cover leIer to Erin.Blankenship@vipam.org. 


